ENHANCING RELATIONSHIPS AND
SELF-AWARENESS THROUGH
DIGITAL PLATFORMS: ACASESTUDY
OF CARITAS FAMILY SERVICE'S
RELATIONSHIP UNIVERSITY
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JC SFL CARITAS
FAMILY SERVICE
FOCUS:

Strengthen marriage &
family relationship =

Engage more
individuals & families
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Caritas Family Service created a portal for connecting the users
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Press Conference on “Marriage Plus” for newlyweds (e-Book) : 15 May 2024
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BLENDED MODE INTERVENTION - MARRIAGE PLUS FOR THE
NEWLYWEDS: FINDINGS FROM THE RESEARCH
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i Males increasingly i Significant i» Compared to the
perceived their spouse's improvements were control group, the
involvement in sharing observed in females' experimental group
daily tasks. strategies on emotion showed a significant
regulation and increase in marital
marital commitment. satisfaction.
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BLENDED MODE INTERVENTION-MARRIAGE PLUS FOR THE
NEWLYWEDS: FINDINGS FROM THE RESEARCH

Male participants
reported that
“Marriage Plus”

facilitated itive

Participants felt
satisfied to receive
service for marriage

enrichment through

the e-book (format) couple

“Marriage Plus” for communication.

the Newlyweds.
Male participants Partici|?ants
found it convenient recognised that
to learn and revise . "Marriage Plus" was
the tips/insights ' helping them tackle
learnt from | M@M
“Marriage Plus” for *.. | marital life.
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LEARN FROM MARRIAGE PLUS ABOUT

THEUSEOFICT IN THE SERVICE

\\ L1, Fult autonomy

. Gender Sensitivity
» Join the program/ . Graphic design
service anytime & . Content
anywhere . Format

 Retrieval and revision

ﬁﬁ Complementarity
* Virtual world and in-
@ person encounters
W - irreplaceable
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BLENDED MODE
GROUP
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HYBRID MODE INTERVENTION
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JC SFL CARITAS
FAMILY SERVICE
FOCUS:

Strengthen marriage &
family relationship =

Engage more
individuals & families
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A project for
studying
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A platform to learn , self-care and relationship establishment
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“Relationship University” is a branding project that the

Caritas Family Service launched in November 2023.

I { e | a tl O I I S I l Ip Guided by its vision that "Love needs Practice”, it

serves as a platform for individuals to practice self-

\:0\_\_0 . . :
E' awareness, self-care, and relationship establishment.
E ,.s_\ It reflects the innovative, youthful, and professional
WWW.re-u. carltas.org.hk approach of Caritas Family Service in promoting

relationship education.
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f Website: http://www.re-u.caritas.org.hk

Instagram: @relationship.univ

== —
ﬁkﬁﬂluh %’ ZK Si< gt _'|' 2.'

> SMART Family-Link Project

M2 HEBFEXRER @

7% Caritas Family Service

(#RELHTIONSHIP.UNIV) (#1‘%@7&%) B2 7 8 W &
7B Caritas

HONG KONG
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BRARE—EZRE - BE - EE g CHEBRNME -
Relationship Univ. is a space to learn, meditate, connect with
yourself and the love you need.
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relationship.univ m Message  so°

300 posts 8,153 followers 91 following

1R A2 Relationship Univ.
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Instagram Data

Aged 65 or above
RepOrt Aged 55-64 39,
Male 1.9% -
38.5% -
Aged 45-54 Aged 18-24
7.4% 14.3%

Female
Instagram Follower 61.5%
8,235

Aged 35-44
26.3%

Aged 25-34
47.1%



The number of likes or reactions,
saves, comments, shares and
replies on your content.

513.3K 51.8K

Reach Content Interaction

Reach is only counted once if it
occurs from both organic and paid
distribution.
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HIGHLIGHTS OF BLENDED MODE INTERVENTION

- aRP

Multi professional O~
collaboration

Creativity

Extended our
service coverage to
the target service
clientele

Refresh and rebuild
the image of IFSC/

V ’ Family Services
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SERVICE
DEVELOPMENT UNDER
INTEGRATIONOFICT

W OPTIMISATION OF THE IMPACT OF ® SYNERGY EFFECT UNDER CROSS
FAMILY SERVICE PROFESSIONAL COLLABORATION
- PROACTIVE ROLE OF FAMILY SERVICE - NEW IDEAS & CREATIVITY
- FREASH IMAGE OF IFSC - INNOVATIONS
-\
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SERVICE
DEVELOPMENT UNDER
INTEGRATIONOFICT

» COMPLEMENTARITY : » GENDER SENSITIVITY
VIRTUAL REALITY AND IN-PERSON
ENCOUNTERS - SERVICE DESIGNE
- SERVICE MODE
- IRREPLACEABLE
- EXPAND THE IMPACT AND EFFECTIVENESS
- GENDER NEEDS
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_J |
CONSTRAINTS

1/ multi professional work

~ KNOWLEDGE & TECHNOLOGY
2/ social media “blind Point”

~ uncertainty & flexibility
3/ internal pressure:

~ manpower —> Additional vs ordinary

—> TRADITION VS ADVENTURE

~ RESOURCES —> BUDGET CUT, INVESTMENT
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