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JC SFL CARITAS 
FAMILY SERVICE 
FOCUS:

Strengthen marriage &

family  relationship

Engage more

 individuals & families



IFSC WORKFLOW 

ADVANCEMENT



A smart TV in IFSC reception

Caritas Family Service created a portal for connecting the users

Family Port/ Family Portable 至家港

至家港
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IFSC plays a proactive role in reaching out the users and provide supports



BLENDED 

MODE

INTERVENTION



MARRIAGE FOCUSED 

E -BOOK 

(SELF -HELP PROGRAM)

IMPACT 

ASSESSMENMT





Press Conference on “Marriage Plus” for newlyweds (e-Book) : 15 May 2024



Significant 

improvements were 

observed in females' 

strategies on emotion 

regulation  and 

marital commitment.

Compared to the 

control group, the 

experimental group 

showed a significant 

increase in marital 

satisfaction.

Males increasingly 

perceived their spouse's 

involvement  in sharing 

daily tasks.

BLENDED MODE INTERVENTION - MARRIAGE PLUS FOR THE 

NEWLYWEDS: FINDINGS FROM THE RESEARCH

Low Dosage High Impact



BLENDED MODE INTERVENTION - MARRIAGE PLUS FOR THE 

NEWLYWEDS: FINDINGS FROM THE RESEARCH

Participants felt 

satisfied to receive 

service for marriage 

enrichment through 

the e-book (format) 

“Marriage Plus” for 

the Newlyweds.

Male participants 

found it convenient

to learn and revise 

the tips/insights 

learnt from 

“Marriage Plus” for 

the newlyweds that 

enhance the couple 

relationship.

Male participants 

reported that 

“Marriage Plus” 

facilitated positive 

couple 

communication.

Participants 

recognised that 

"Marriage Plus" was 

helping them tackle 

the challenges of 

marital life.



LEARN FROM MARRIAGE PLUS ABOUT 

THE USE OF ICT IN THE SERVICE

Full autonomy 

• Join the program/ 

service anytime & 

anywhere

• Retrieval and revision

Gender Sensitivity

• Graphic design

• Content

• Format

Complementarity 

• Virtual world and in-

person encounters

• irreplaceable



BLENDED MODE 

GROUP 



HYBRID MODE INTERVENTION

「當愛情故事走進0243」夫婦填詞體驗小組



SOCIAL MEDIA

REBRANDING
COMMUNITY 

EDUCATION 



JC SFL CARITAS 
FAMILY SERVICE 
FOCUS:

Strengthen marriage &

family  relationship

Engage more

 individuals & families
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A project for 

studying relationship
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A platform to learn self -awareness , self -care  and relationship establishment
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“Relationship University” is a branding project that the 

Caritas Family Service launched in November 2023. 

Guided by its vision that "Love needs Practice", it 

serves as a platform for individuals to practice self-

awareness, self-care, and relationship establishment. 

It reflects the innovative, youthful, and professional 

approach of Caritas Family Service in promoting 

relationship education.

ReU Platform: 

Website: http://www.re-u.caritas.org.hk

Instagram: @relationship.univ







Likes and reactions -  3442

Comments -  7

Shares -  2271

Threads



#SELF -KNOWLEDGE 自自自自 :

自自自自 自 自自自自自自自自 自

#SELF -THERAPY 自自自自 :

自自自自自自自自自自 自

#DATING 自自 :

自自自自 自 自自自自自自自自 自

#MARRIAGE 自自 :

自自 自 自自自自自自自自 自

#FAMILY 自自 :

自自自自自自自 自 自自自自自自自 自

#SOCIAL 自自 :

自自自自自自自自自自自 自 自自自自自自自自自自 自

#AGING 自自 :
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自自自 Instagram 自 Facebook 自自自自自自自自 自 自自自

自自自自 自 自自自自自自自自 自 自自 :
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#RELATIONSHIP  REVIEW
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#當當 GYMROOM
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#當當 REG  DAY
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Instagram Data 

Report

8,235
Instagram Follower

Aged 65 or above 

3%Aged 55 -64 

1.9%



Content InteractionReach

51.8K513.3K

The  number  of  likes  or  reactions,  

saves,  comments,  shares  and  

replies  on  your  content .

Reach  is  only  counted  once  if  it  

occurs  from  both  organic  and  paid  

distribution . 



Views and reach -  15973

Likes -  668

Shares -  385

Saves -  761



Views -  28426

Likes and reactions -  227

Comments -  2

Shares -  42

Saves -  43



Views -  346260

Likes and reactions -16778

Comments -  83

Shares -  9464

Saves -  3299



Views -  6529

Likes -  186

Comments -  10

Shares -  56

Saves -  28



Views -  29,687

Likes -  118

Shares -  67

Saves -  60

From online connection to 

live participation in centre service 





HIGHLIGHTS OF BLENDED MODE INTERVENTION 

Multi professional 

collaboration

Creativity

Extended our 

service coverage to 

the target service 

clientele

Refresh and rebuild 

the image of IFSC/ 

Family Services



SERVICE 

DEVELOPMENT UNDER 
INTEGRATION OF ICT

OPTIMISATION  OF THE IMPACT OF 

FAMILY SERVICE 

•  PROACTIVE ROLE OF FAMILY SERVICE

•  FREASH IMAGE OF IFSC

SYNERGY EFFECT UNDER CROSS 

PROFESSIONAL COLLABORATION  

• NEW IDEAS & CREATIVITY

• INNOVATIONS



GENDER SENSITIVITY

• SERVICE DESIGNE

• SERVICE MODE

COMPLEMENTARITY :

VIRTUAL REALITY AND IN-PERSON 

ENCOUNTERS

• IRREPLACEABLE

• EXPAND THE IMPACT AND EFFECTIVENESS

• GENDER NEEDS

SERVICE 

DEVELOPMENT UNDER 
INTEGRATION OF ICT



1/ multi professional work

      ~ KNOWLEDGE & TECHNOLOGY

2/ social media “blind Point” 

       ~ uncertainty & flexibility

3/ internal pressure: 

       ~ manpower —> Additional vs ordinary 

                                    —> TRADITION VS ADVENTURE 

       ~ RESOURCES —> BUDGET CUT, INVESTMENT

CONSTRAINTS



THANK 
YOU
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